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2002 WEST MICIDGAN 

ERNST & YOUNG 

ENTREPRENEUR OF THE YFAR@ AWARD 

If you know someone with big ideas, 

put them in the spotlight! 

To nominate a candidate for the 

West Michigan
UJOOD MARSH
ERNST &: YOUNG LLP 
NMIIWIIB 13BB Entrepreneur of the Year® Award, 
call Kristie Burns at (616) 336-8392 
NationalCity. or visit www.ey.comJus/eoy ~ 
Seidman School ojBusiness for more information. 
MlLLER, JOHNSON, 
SNELL & CUMMISKEY, P.L.C. 
AnoITleys and CounselorsBusmssJoURNAL i!/ ERNST & YOUNG 
NOlnince 
Name(s) 
Title 
Company/Organization 
Address 
City/State/Zip 
Phone 
Fax 
E-mail 
Primary Industry 
NOlninator 
Name(s) 
Title 
Company/Organization 
Address 
Ci ty/S tate/Zip 
Phone 
Fax 
E-mail 
Primary Industry 
------------------------------------------------------ -----------~---
Please complete and return form by March 30, 2002, Or-fax form to (616)-774-0190. 
to: Kristie Burns Upon receipt of this nomination form, a complete kit will 
Entrepreneur Of The Year® Program be sent directly to your nominee. 
171 Monroe Ave. NW, Suite 1000 Thank you for your nomination! 
Grand Rapids , MI 49503 
m Seidman Busmess Review Winter 2002 
SEIDMAN FACULTY EXPERTS 

Suzeanne Benet, Ph.D. 
• Advenising to the Elderly 
• Not for Profit Advertising 
• Social Marketing 
Charles Blankson, Ph.D. 
• Positioning StrategiesIModels 
• Services Marketing 
• Small Business Marke ting 
Laurence Blose, Ph.D. 
• Market Efficiency 
• Option and Futures Pricing 
• Valuation 
Barry Castro, Ph.D. 
• Business Ethics­

"Broadly Defined' 

Michael Cotter, D.B.A. 
• Japanese Marketing 

Strategy 

• Market Forecasting 
• Negotiation 
Sonia Dalmia, Ph.D. 
• Applied Economics 
• Implicit Markets 
• Matching Models 
Gregg Dimkoff, Ph.D. 
• Corporate Finance 
• Investing 
• Personal Finance 
David Good, Ph.D. 
• Sales/Sales Management 
• StrategiC Use of Technology 
• Marketing Strategy 
Joe Godwin, Ph.D. 
• Financial Reponing 
• SEC Practice 
• International 
Paullsely, Ph.D. 
• Industrial Organization 
• Macroeconomic Forecasts 
Samir IsHak, Ph.D. 
• Executive Training 
• International Business 
• Managing Change 
Paul Lane, Ph.D. 
• Market Strategy 
• Market Research 
• Mentoring 
Nancy levenburg, Ph.D. 
• Internet Marketing &: E-commerce 
• Marketing Research 
• Small Business and the Internet 
~ 
~ 
'" 
Stanton lindquist, Ph.D. 
• Auditing 
• Financial Fraud 
Simha R. Magal, Ph.D. 
• Electronic Commerce 
• Information Systems 
Steve Margulis, Ph.D. 
• Privacy 
Susan Martin, Ph.D. 
• Governmental Accounting 
• Taxation of E-commerce 
Marie McKendall, Ph.D. 
• DiverSity Management 
• Human Resource Functions 
• Teambuilding 
Dinesh Mirchandani, Ph.D. 
• Electronic Commerce 
• Enterprise information Systems 
• Information Systems Planning 
Jaideep Motwani, Ph.D. 
• Project Management 
• Supply Chain Management 
• TQM and Customer Service 
John Reifel, Ph.D. 
• 	Economic Loss Estimates 

["or Litigation 

• Housing Market Discrimination 
Douglas Robideaux, D.B.A. 
• Consumer Research 
• Promotional Strategy 
• E-Commerce Development 
Bennett Rudolph, Ph.D. 
• Distributor Relations 
• Marketing Strategy 
• international Marketing 
Carol Sanchez, D.B.A. 
• StrategiC Planning and ~'Ianagement 
• Internationa l Management 
• Not for Profit Orgilnizations 
Tom Schwarz, Ph.D. 
• Entrepreneurship 
• Fam ily Business 
• Finance 
Gerald Simons, Ph.D. 
• Emerging Markets 
• International Trade &: Finance 
Hari Singh, Ph.D. 
• Decision-Making 
• International 
Investments 
• 	National &: Regional 
Forecasts 
Parvez Sopariwala, Ph.D. 
• 	Accounting for 
Capacity Costs 
• Activity-based Costing 
Ram Subramanian, Ph.D. 
• Competition Strategy 
• Stra tegiC Alliances 
• International Business 
Sridhar Sundaram, Ph.D. 
• 	Banking Industry­
Regulation &: 
Management 
• Financial 	Markets &: 
Interest Rates 
Star Swift, J.D. 
• Grievance and Arbitration 
• L1bor ancl Employment Law 
Paul Thorsnes, Ph.D. 
• Real Estate 
• Regional Growth 
Thomas Willey, D.B.A. 
• Asset Valuation 
• Personal Investin g 
Jim Wolter, Ph.D. 
• Business Planning 
• Alternative Energy and Distrihuted 
Generation Technologies 
• New Product-market Development 
Tom Wolterink, MBA 
• Business Acquisitions 
• General Business Consulting 
• Real Estate Development 
To contact the faculty, call 616.336.7100 or 

e-mail gvbizinfo@gvsu.edu 

SEIDMAN MEANS BUSINESS 

• 	 Colleagues and friends from many professions, including: 
Business Government Manufacturing 
Education Health Care Science 
Engineering Liberal Arts Social Services 
• 	 Tailored for your convenience-time and location 
scheduling options for active professionals 
• 	 Program custom designed for you and your needs 
For non-business backgrounds, pre-MBA package available 
• 	 Nationally-recognized degree-fewer than 200 business 
schools have Seidman's level of AACSB accreditation 
Contact Claudia Bajema, MBA Director, 616-336-7400 
• 	 Also available-MST (Taxation) Go2gvmba@gvsu.eduMSN/MBA (Joint program with Nursing) 

JD/MBA (Dual program with MSU-DCL) 

Certificates (E-commerce online and Financial Planning) 

Seidman School of Business www.grMBA.com 
A GRANDVALLEYW STATEUNlVERSlTY 
SEIDMAN SCHOOL OF BUSINESS 
FIFTH FLOOR, DEVOS CENTER 
401 WEST FULTON STREET 
GRAND RAPIDS, MICHIGAN 49504-6431 
CHANGE SERVICE REQUESTED 
NON-PROFIT ORG . 
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STATE UNIVERSITY 

Mr. Lee Lebbin 
GVSU 
2131HZ 
I Campus Drive 
Allendale, MI 49401 
